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Welcome to Insight #22 covering the        
Asia-Pacific region 
Whither the global recovery? Having spent last year celebrating slow-
but-sure economic improvement in the wake of the Covid-19 pandemic, 
forecasters became a little nervous at the turn of the year.

Their primary concerns were the continued emergence of new Covid-19 
variants, such as Omicron, sluggish industrial growth because of 
scarcity of components and, most of all, rising inflation as policymakers 
everywhere struggle to balance competing pressures.

So where is the recovery during the first half of 2022? The answer may 
depend on where in the world you live or operate your business. The 
disruption of Covid-19, the war in Ukraine and a soaring oil price have 
been significant factors that have had an enormous impact on global trade 
and the chances of a consistent economic performance.

All things being equal, any consistent performance is most likely to be 
witnessed within the Asia-Pacific region during 2022. While external 
factors — and particularly the oil price — will have some impact both 
domestically and among exporting nations like China, recovery from the 
pandemic began in Asia and is likely to continue during the months ahead.

Policymakers have responded by re-emphasising investment that 
will support growth and encourage recovery in key sectors such as 
manufacturing and supply chain infrastructure, and also in what were 
previously growth sectors such as air travel and tourism.

That includes significant investment in leisure and tourism infrastructure, 
as well as the provision of modern sports and esports facilities.

In a special focus article we examine the demands and expectations 
concerning esports arenas and facilities in the 21st century.
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Global economy

Oil and gas prices have soared since 
early 2021 and jumped in recent 
months.

Demand has been rising, particularly 
as the economies of the Asia-Pacific 
region recovered early ground from 
the pandemic throughout 2021. Prices 
have jumped also because of the 
tensions in Ukraine and their impact 
of the various international sanctions 
taken against Russia.

Oil prices began to recover because 
China and other exporters of the 
Asia-Pacific region bounced back so 
quickly during 2020-21. Demand for 
oil jumped as they raced to recoup 
lost ground. Western competitors 
experienced a slower turnaround 
but contributed to increased energy 
demand by mid-2021.

Recovery has been anything but 
simple. To some extent, forecasters 
including the World Bank and the 
International Monetary Fund (IMF) 
have pinned successful recovery 
on common-sense economic policy 
initiatives such as public sector and 
central bank interventions to protect 
business and jobs. Successful 
vaccination programmes are also 
significant indicators towards the rate 
of recovery.

But there have been unexpected 
factors too. The haphazard nature 
of recovery has led to commodity 
shortages and the breakdown of 
supply chains. These have been 
blamed on a range of factors, from 
Brexit to the running-aground of a 
massive container ship in the Suez 
Canal.

Asian recovery faces 
obstacles during the 
year ahead

Oil prices began to recover 
because China and other 

exporters of the Asia-
Pacific region bounced 
back so quickly during 

2020-21. Demand for oil 
jumped as they raced to 

recover lost ground 
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Global economy

The globalisation of trade has been 
proven to have its downside too. 
A shortage of semiconductors and 
similar components has affected 
auto manufacturers worldwide, for 
example. 

As the World Bank summarised 
recently: “The global recovery is 
set to decelerate markedly amid 
continued Covid-19 flare-ups, 
diminished policy support and 
lingering supply bottlenecks.”

Its current forecast report adds: “The 
global outlook is clouded by various 
downside risks, including renewed 
Covid-19 outbreaks due to Omicron 
or new virus variants, the possibility 
of de-anchored inflation expectations 
and financial stress in a context of 
record-high debt levels.

“If some countries eventually 
require debt restructuring, this will 
be more difficult to achieve than 
in the past. Climate change may 
increase commodity price volatility, 
creating challenges for almost two-
thirds of the emerging market and 
developing economies (EMDEs) that 
rely heavily on commodity exports 
and highlighting the need for asset 
diversification.”

Overall, the Bank expects global 
growth to decelerate during 2022 to 
an average of 4.1 per cent (having 
rebounded by 5.5 per cent during 
2021). Inflation will continue to rise, 
mainly due to increased food and 
energy prices as well as the issues 
mentioned above.

“Global growth is projected to soften 
further to 3.2 per cent in 2023, 
as pent-up demand wanes and 
supportive macroeconomic policies 
continue to be unwound. 

“Although output and investment in 
advanced economies are projected 
to return to pre-pandemic trends 
next year, in EMDEs – particularly 
small states and fragile and conflict-
afflicted countries – they will remain 
markedly below such levels, owing 
to lower vaccination rates, tighter 
fiscal and monetary policies and 
more persistent scarring from the 
pandemic,” warn the forecasters.

So growth may be led by those 
economies with traditionally high 
growth rates, such as the US and 
China. In the Asia-Pacific region, 
export-focused countries such as 
China, Vietnam and Singapore 
continue to lead. To an extent, 
their growth will depend on foreign 
markets’ continued recovery; they 
need their customers to recover 
confidence quickly in order to sustain 
and build trade.

APAC growth rebounded to around 
7.1 per cent during 2021, according 
to the Bank, but the rate varied 
considerably across the region. 
Chinese growth actually reached 8 
per cent during the year, but other 
economies recorded figures as low 
as 2.5 per cent.

The reasons varied. Some Asian 
countries depend more heavily on 
tourism, which remained depressed 
by the impact of pandemic-related 
lockdowns. Severe weather events, 
including typhoons in the Philippines, 
have also had an effect.

Overall, the Bank forecasts that 
Chinese growth will diminish to 
around five per cent during 2022, 
primarily because of demand 
easing in its major markets. Other 
economies such as Malaysia, 
Indonesia and Vietnam are expected 
to grow at around a similar level, 
helped by belated post-Covid-19 
recovery and improved vaccination 
levels. 

Those countries which depend 
on tourism, including Cambodia, 
Malaysia and the Philippines, are 
expected to recover to pre-pandemic 
levels during 2022. However, the 
World Bank expects similar recovery 
in Thailand to take longer, perhaps 
to the end of 2023. Depending on 
tourism levels, recovery is expected 
to grow gradually over two years. 

There is no doubt that, having been 
impacted first by the pandemic in 
very early 2020, many East Asian 
economies recovered quickly, 
partly as a result of positive public 
responses to lockdowns. Major 
exporting economies were able to re-
open rapidly. The problem is that the 
rush to recover pushed up demand 

(and therefore prices) for energy 
supplies and occurred while client 
economies were still recovering.

China depends on a well-organised 
supply chain, the very thing that has 
been disrupted by these pressures, 
and that has curtailed growth. Bank 
forecasters point to a range of 
factors that complicate and obstruct 
straightforward recovery, although the 
region still enjoys growth rates that 
remain the envy of many countries 
worldwide.

Those countries 
which depend on 
tourism, including 

Cambodia, Malaysia 
and the Philippines, are 

expected to recover to 
pre-pandemic levels 

during 2022
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Globalisation has been the key to 
success for the fastest-growing 
economies of the Asia-Pacific 
region. It has enabled China’s rise to 
being a key element in international 
supply chains, from electronics and 
computers to consumer goods and 
industrial equipment.

Countries like Vietnam and Singapore 
have benefited too, from clothing 
and textiles to a range of other 
manufactured goods. International 
travel, and decades of rising levels 
of tourism, have boosted Thailand, 
Cambodia and others.

All of these economies are thriving 
compared to 20 or 30 years ago, 
when the rising stars of the Asia-
Pacific region were Japan and South 
Korea. Each country has benefited 
hugely from opening up their 
economies and engaging with the 
wealthy markets of the west.

But globalisation has taken the form of 
a double-edged sword more recently. 
While policymakers in China and 
Singapore, for example, focused 
on immediate economic recovery at 
a very early stage of the Covid-19 
pandemic, governments in many key 
markets did not lock down so strictly, 
nor as quickly.

The result was that, as growth 
returned to China within six months 
of Covid-19, many of its major 
markets in the United States, Europe 
and the Middle East, remained in 
various stages of lockdown. China 
continued to recover quickly last year 
– estimated growth surpassed eight 
per cent during 2021, according to 
the World Bank – but that will not be 
sustained during 2022 or 2023, say 
experts.

Apart from global recovery, the 
Chinese ‘bounce back’ was helped in 

Regional economy

APAC economies need 
markets to recover to 
maintain growth

While policymakers in 
China and Singapore, 
for example, focused 

on immediate economic 
recovery at a very early 

stage of the Covid-19 
pandemic, governments 
in many key markets did 
not lock down so strictly, 

nor as quickly
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part by the lightening of restrictions 
within the domestic market. But 
that positive has evened out now, 
according to the Bank’s forecast 
team. So China’s continued recovery 
depends on stable demand returning 
from major international markets. 
Many of them face continued 
disruption brought about by the 
pandemic, military tensions between 
Russia and Nato (as evidenced by 
the February invasion of Ukraine) and 
rising inflation.

The pandemic has struck at the heart 
of those economies dependent on 
business travel and tourism. 

“The region is expected to face a 
steady decline in global demand, 
as growth in major economies 
moderates. International travel 
is projected to remain below pre-
pandemic levels over the forecast 
horizon amid the lingering pandemic,” 
the Bank’s latest forecast underlines.

Another impactful factor for China 
domestically has been its exposure 
to massive financial commitment, 
particularly in property development. 
The IMF recently noted that this giant 
economy remains imbalanced, and 
that areas such as property remain 
highly leveraged – fuelled by the 
massive physical growth of cities and 
industry. 

“Structural reforms—a requisite for 
China’s transition to high-quality 
growth, growth that is balanced, 
inclusive and green—have 
progressed unevenly across core 
areas,” added the IMF.

For all that, growth remains vital 
across the Asia-Pacific region. 
Major projects remain key in many 
economies, whether that is the $1 
billion factory planned for Ho Chi Minh 
City by the toymaking giant Lego, or a 
significant interconnector project that 
will deliver power between New South 
Wales and South Australia. That 
$1.66 billion project is expected to 
unlock more than $15 billion worth of 
new investment in renewable energy 
projects, and recently gained a green 
light from regulators.

Hong Kong continues to attract 
property investors, despite civil 
disruption and pro-democracy protests 
in 2019. Real estate giant Cushman & 

Wakefield has predicted a $12.8 billion 
boost in property-related investment 
during 2022, forecasting around 200 
deals representing a 20 per cent rise 
year-on-year. Hotels and serviced 
apartments are expected to lead the 
way, with industrial properties close 
behind, according to the South China 
Morning Post.

A high-level of construction activity 
continues on the mainland. The 
Chinese news site Seetao estimates 
that 82 key projects worth around $50 
billion are underway in the Pudong 
economic area administered in 
Shanghai. Investment ranges from 
high-tech and medical industries to 
infrastructure. 

The Shanghai Daily also reported 
that the city expects all new public 
transport to be running on ‘clean 
energy’ by 2026, as part of a five-
year plan that embraces LNG and 
hydrogen-powered buses, taxis and 
battery-charging points across the 
city.

Chinese real estate giant Dahua 
Group has lodged plans for a $220 
million residential masterplan at 
Waterloo in Sydney’s inner south. 
Dahua Group is investing in a mixed-
use $160 million development that 
will turn a vacant former industrial 
site into a cluster of residential 
buildings encircling a new plaza. Two 
heritage buildings at the centre of 
the 3.5-hectare Bourke Street site, 
the Waterloo Pumping Station and 
Valve House, built in 1922 and 1935 
respectively, will be retained.

The Australian construction sector 
has reported a ‘moderate’ recovery 
over recent months, according to an 
industry group. Despite materials 
and labour shortages, the Australian 
Industry Group said major projects 
were back on track, with recovery 
in engineering, construction and 
commercial building. 

The industry has pointed to the 
progress of big projects such as 
the $2.6 billion Parramatta Square 
redevelopment, which includes four 
towers, premium office space, a 
multi-level retail podium and a civic 
building. It also includes a university 
campus as part of the wider precinct, 
which is expected to house 40,000 

working people by the end of this 
year.

In Thailand, transportation officials 
have approved the design of a third 
bridge planned to cross Songkhla 
Lake with completion in 2026, 
according to the Bangkok Post. The 
7km long, $160 million bridge, will 
link Krasae Sin district in Songkhla 
province with Khao Chaison district 
in Phatthalung. It will run across 
the centre of the lake, cutting travel 
distances between two existing 
bridges significantly. Work should 
start next year.

Transport spending is driving 
economic recovery across Asia 
Pacific. In Japan, Tobu Railway has 
ordered a new fleet of state-of-the-art 
express trains to operate between 
Tokyo, Nikko and Kinugawa. The 
Nikko Toshogu shrine is a world 
heritage site attracting 12 million 
visitors a year in normal times, and 
Japanese travel officials expect those 
levels to return soon.

Regional economy

Hong Kong continues 
to attract property 

investors, despite civil 
disruption and pro-

democracy protests in 
2019. Real estate giant 
Cushman & Wakefield 
has predicted a $12.8 

billion boost in property-
related investment during 

2022. 
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High-level building costs - Q4 2021
Local currency/per m2 CFA

Australia (AUD) China (RMB)

Brisbane Melbourne Sydney Beijing Shanghai Shenzhen
Offices High-rise 4,000 - 5,000 4,100 - 5,100 4,750 - 6,100 8,500 - 11,500 8,500 - 12,000 8,500 - 11,500

Medium-rise 3,600 - 4,500 4,000 - 4,800 4,150 - 4,900 7,000 - 8,500 7,000 - 8,500 6,500 - 8,500

Low-rise 3,250 - 4,150 3,500 - 4,200 3,650 - 4,210 5,500 - 7,000 5,500 - 7,000 5,000 - 6,500

Retail malls 2,350 - 3,900 2,550 - 3,900 2,650 - 4,100 7,000 - 11,000 7,500 - 11,000 7,500 - 11,000

Residential High-rise 3,400 - 4,700 3,600 - 4,700 3,750 - 4,750 5,500 - 8,000 5,500 - 8,500 5,500 - 8,000

Medium-rise 2,800 - 3,850 3,200 - 4,000 3,150 - 3,950 4,000 - 5,500 4,000 - 5,500 3,800 - 5,500

Townhouses 1,700 - 3,800 1,600 - 2,700 1,450 - 2,700 5,500 - 7,500 5,500 - 9,000 5,500 - 8,500

Villas/houses 1,700 - 4,300 1,500 - 2,700 1,350 - 2,700 7,500 - 12,000 8,000 - 11,500 7,500 - 11,000

Hotels Five-star 4,500 - 6,300 4,750 - 6,400 5,200 - 6,650 10,000 - 15,000 10,500 - 15,000 11,000 -15,000

Four-star 3,800 - 4,900 3,900 - 4,900 4,200 - 5,550 8,000 - 10,000 8,000 - 10,500 8,500 - 11,000

Three-star 3,600 - 4,400 3,700 - 4,300 3,750 - 4,450 6,000 - 8,000 5,800 - 8,000 7,000 - 8,500

Five-star FFE 975 - 1,115 975 - 1,200 1,000 - 1,150 600 - 800 500 - 650 550 - 700

Four-star FFE 750 - 1,050 750 - 1,100 810 - 1,050 350 - 600 300 - 500 350 - 550

Three-star FFE 600 - 820 600 - 900 600 - 820 200 - 350 200 - 300 200 - 350

Industrial 900 - 1,500 1,000 - 1,600 1,020 - 1,530 3,200 - 4,800 3,500 - 5,000 3,500 - 5,000

Data centres 5,700 - 10,700 5,700 - 10,700 5,700 - 10,950 17,000 - 23,000 18,000 - 24,000 18,000 - 24,000

Hong Kong
(HKD)

Japan
(Yen)

Singapore
(SGD)

Thailand
(Baht)

Indonesia
(Rupiah)

Hong Kong Tokyo Singapore Bangkok Jakarta 
Offices High-rise 22,000 - 31,000 540,000 - 675,000 3,500 - 3,900 31,500 - 37,200 11,000,000 - 19,500,000

Medium-rise 17,000 - 22,500 485,000 - 540,000 2,600 - 3,400 26,600 - 34,600 9,000,000 - 16,000,000

Low-rise 15,000 - 19,000 350,000 - 460,000 2,200 - 2,500 24,200 - 31,175 8,000,000 - 14,000,000

Retail malls 23,000 - 33,500 n/a 2,800 - 3,100 28,300 - 35,250 6,000,000 - 10,000,000

Residential High-rise 22,500 - 32,500 n/a 2,600 - 5,500 35,000 - 75,000 10,000,000 - 22,000,000

Medium-rise 16,000 - 19,000 n/a n/a 24,500 - 40,000 8,500,000 - 19,000,000

Townhouses 20,000 - 26,000 n/a 3,100 - 4,000 22,000 - 25,000 9,500,000 - 20,000,000

Villas/houses 46,500 - 60,000+ n/a 3,900 - 5,200 26,550 - 38,000 9,000,000 - 22,000,000

Hotels Five-star 33,500 - 44,000 600,000 - 750,000 4,800 - 6,000 57,200 - 74,000 20,000,000 - 30,000,000

Four-star 30,500 - 33,500 485,000 - 600,000 4,000 - 5,100 53,200 - 57,150 14,000,000 - 17,000,000

Three-star 25,500 - 30,500 380,000 - 490,000 3,800 - 4,100 45,350 - 52,000 10,500,000 - 13,000,000

Five-star FFE inc 110,000 - 140,000 inc 11,250 - 18,000 5,000,000 - 8,000,000

Four-star FFE inc 85,000 - 110,000 inc 8,700 - 13,250 2,500,000 - 3,800,000

Three-star FFE inc 65,000 - 75,000 inc 6,650 - 9,000 1,900,000 - 3,000,000

Industrial 14,500 - 21,000 250,000 - 350,000 1,400 - 2,300 16,800 - 23,800 6,000,000 - 13,000,000

Data centres n/a 1,250,000 - 1,400,000 10,000 - 15,000 120,000 - 185,000 40,000,000 - 70,000,000

Notes: 
Australia: Industrial buildings assume PCC frame and exclude office provisioning.
Australia, China and Singapore: Costs exclude GST/VAT.        
Offices: Rates assume prestige CBD standard.       
Data centres: Costs dependent on Kw/m2.       
Industrial: Excludes equipment.       
Hotels: OS&E costs excluded.       

Cost data
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Focus

Sporting venues - 
catering for all

Sport has become a byword for 
economic ambition in the high-growth 
economies of the Middle East and 
Asia-Pacific regions.

International sports events are a key 
element in presenting a country such 
as Saudi Arabia, Qatar or China as a 
location that is achieving success and 
ambition for more. Over recent years 
we have seen a rise in the location of 
global sports events — from Olympics 
to Formula One — being something 
to be campaigned for and hosted 
specifically to make an impression.

Policymakers see the value of 
international sport, it often making a 
global statement in terms of economic 
status. There is no doubt that the 
2008 Olympics boosted the standing 
of China hugely — with numerous 
venues re-used for the Winter Games 
in Beijing this year. Qatar will hope 
for a similar boost as reward for 
the massive financial commitment 
of building stadiums and related 
infrastructure for the FIFA World Cup 
later in 2022.

The majority of current major 
conventional stadium projects are 
located in Asia, including China, 
Indonesia and India, and there are 
others in Egypt, Morocco and Iraq. 
The total number of outdoor stadiums 
currently opening or planned is 
more than 175, the largest being a 
100,000-capacity football stadium at 
Guangzhou, China, and the smallest 
being the 1,500-seat Treasure Island 
stadium in San Francisco.

These projects cater overwhelmingly 
for conventional sports such as 
football, cricket and American football. 
Over decades, such facilities have 
concentrated on essentially spectator 
sports. Innovations have concentrated 
on hospitality areas, on-site catering 
and enhanced viewing. 

From a construction perspective, 
many of these projects are completely 
new, but a proportion are essentially 
replacement facilities sited in mature 
markets. Such larger stadiums 
represent national pride for many 
countries. They may be a new home 

for the international team, or a 
prestigious project intended to project 
economic confidence or political power. 

The Australia-based Construction 
Intelligence Centre estimated the 
global stadium and arena pipeline 
stands at approximately $125 billion, 
boosted by major events including the 
summer and winter Olympics at Tokyo 
and Beijing respectively and this year’s 
FIFA finals in Qatar.

Major events have influenced a 
re-think of traditional design. For 
example, FIFA demanded that facilities 
in Qatar cater for comparatively large 
crowds of 40,000 — a figure that 
would be quite normal for conventional 
markets in Europe or Latin America. 
However, attendances in the Gulf 
Co-operation Council (GCC) countries 
tend to be much lower, and developers 
have had to take that into account. 
The Qatar stadiums will be scaled 
down after the tournament is complete 
and for which alternative uses will be 
sought. One stadium is intended to be 
dismantled entirely and rebuilt abroad.
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The scale of sports stadiums — and 
the associated rising costs — has 
attracted more private finance. 
Procurement is increasingly 
sophisticated, and in some cases 
owners and operators have agreed 
complex design and operation deals. 
Stadiums are no longer simply places 
where thousands of people gather to 
watch a game. Sponsors want high-
quality hospitality space. Spectators 
expect access to retail opportunities 
as well as food and drink. 

There is a new trend towards electronic 
gaming (esports), with real growth 
anticipated in the Middle East and 
particularly the GCC economies over 
the current decade. Esports have 
crossed new frontiers, with international 
tournaments well established and 
growing audiences worldwide. The 
industry, estimated to have been worth 
$1 billion in 2020, has been predicted 
to pass $1.5 billion this year.

The greatest growth in esports is 
being experienced where there are 
younger populations, for example, in 
the Arabian Gulf and the high-growth 
countries of Asia Pacific.

Just as the world’s most popular 
professional sport — football — is a 
growing attraction in the Middle East 
and Asia, gaming is fast catching up. 
For designers, cost consultants and 
project managers, the huge growth in 
interest means having to think about 
how people can best experience 
esports, both as participants and 
spectators.

The market matured first in North 
America, Europe and Asia. There are 
significant examples such as Esports 
Stadium Arlington in Texas, Fusion 
Arena in Philadelphia — both in the 
USA — and the Zhongxian stadium 
in China. The recent International 
10 global competition in Romania 
attracted more than two million 
concurrent viewers, with prize money 
exceeding $40 million.

What does this mean for the 
construction industry? Demand may 
vary from small games theatre-style 
developments to a stadium holding as 
many as 10,000. There may also be 
opportunities to develop space within 
existing venues.

Policymakers across the GCC are 
showing significant interest. Saudi 
Arabia is embracing digital technology 
on a massive scale, as part of its 
Vision 2030 drive, to diversify and 
modernise its economy and provide 
for its growing population.

Esports have attracted support from 
influential members of the Saudi royal 
family. There are a growing number 
of schemes planned across the 
country, as well as in the United Arab 
Emirates (UAE) and neighbouring 
states. Around half of the Kingdom’s 
population is under 30 and gaming’s 
growth has cultural elements too, with 
many women involved either as active 
gamers or supporters. According 
to Wired magazine, Vision 2030 
anticipates esports revenues in Saudi 
Arabia to exceed £20 billion within the 
current decade.

Venues are expected to provide a 
sense of community. Gathering in a 
theatre or stadium type of venue is 
very much a social experience in the 
Gulf, and expectations for appropriate 
catering, hospitality and entertainment 
facilities are high.

Esports enthusiasts need to be able 
to see significant detail of what’s 
going on, and that means lots of 
technology including large, high-
definition screens. Viewers expect to 
be able to interact with other players 
and each other. This is quite different 
to the more passive pastime of sitting 
down to watch a football match, and 
designers must think through the 
areas of interaction as well as all the 
digital infrastructure required.

In the Middle East, as much as 40 per 
cent of space in a public venue might 
be devoted to food, beverage and 
retail operations. Demand can stretch 
from fast-food to fine dining. There 
is the massive potential international 
interest to be had both through physical 
tourism, or via digital channels such as 
Twitch or YouTube Gaming. 

Fans in the Middle East and Asia 
expect a strong ‘wow’ factor. They 
expect to be impressed by their 
surroundings. Venues vie for the 
biggest screens, or the best leader 
boards. Finishes are expected to be of 
high quality. Construction specialists 
have to balance that demand with the 

reality of rising costs of quality finishes 
and digital hardware.

Project teams need to ‘future proof’ 
venues as far as possible, so that they 
can cope with newer technologies 
as they emerge, such as the type 
and quality of viewing machines, 
automation of services or the speed of 
digital infrastructure.

It can be tempting to complete 
an esports arena rapidly using 
prefabricated structures and relying on 
expert installation of digital elements 
to happen immediately afterwards. 
That may not always work, however, 
in terms of cost control and, ultimately, 
value for money.

The prize can be huge. Fans become 
immersed in the gameplay — in some 
arenas they may be surrounded — 
literally — by the action, with screens 
all around and even above their 
heads. To follow gamers can be an 
intense experience, but also one that 
is shared with friends. Participants will 
stay on site for considerably longer 
than conventional spectator sports, 
and that has implications for the 
services they require.

Just as with conventional sport, the 
best approach is to understand what 
the experience means for enthusiasts. 
That investment of time, given the 
soaring demand, offers the best way 
ahead for the industry as it progresses 
to meet demand.

According to Wired 
magazine, Vision 2030 

anticipates esports 
revenues in Saudi 

Arabia to exceed £20 
billion within the current 

decade
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Colombia
Bogotá
+57 1358 2646

France
Paris
+33 173 015 100

Hong Kong
Hong Kong
+852 2833 1939

India
Bangalore
+91 80 4116 2435
Chennai
+91 44 4553 6506
Hyderabad
+91 40 6677 8789
Mumbai
+91 86 5574 9551
New Delhi
+91 11 4106 0341

Italy
Treviso
+39 042 227 7705

Japan
Tokyo
+813 3442 6642

Kingdom of Saudi 
Arabia
Riyadh
+966 11 455 0533 

Mexico
Mexico City
+52 55 52 81 5588 

Oman
Muscat
+968 2439 1947

Peru
Lima
+51 1758 9740

Republic of Ireland
Dublin
+353 1284 3300 

Singapore
Singapore
+65 6221 7288

Spain
Madrid
+34 91 391 3544

Taiwan
Taipei
+886 2 2555 5886 

Thailand
Bangkok
+66 2 632 6500

United Arab 
Emirates
Abu Dhabi
+971 2 671 6265
Dubai
+971 4 295 5198 

United Kingdom
Belfast
+44 2890 765 959
Birmingham
+44 121 647 6220
Bristol
+44 117 926 0785
Cambridge
+44 1223 454 500
Cardiff
+44 29 2083 9180
Edinburgh
+44 131 313 7810 
Exeter
+44 1392 813 040
Glasgow
+44 141 342 2120
Haywards Heath
+44 144 471 9020
Leeds
+44 113 244 2069
London
+44 20 7061 9000
Manchester
+44 161 832 9497
Milton Keynes
+44 1908 470 658
Norwich
+44 160 366 6433
Plymouth
+44 175 227 8100
Southampton
+44 238 021 3500
Truro
+44 187 230 6038

United States
Arizona (Phoenix) 
+1 609 933 7541

California
(Los Angeles)
+1 213 793 5297 

California
(San Francisco)
+1 562 221 8847

Florida (Miami)
+1 612 263 9793

Minnesota 
(Minneapolis)
+1 612 263 9793

Nevada (Reno)
+1 503 916 9915 

New Jersey 
(Princeton)
+1 609 759 7000 

New York
(New York City)
+1 646 460 3791

Oregon (Portland) 
+1 503 567 5028

Utah (Salt Lake City)
+1 385 240 2991
Washington (Tacoma)
+1 253 267 0637


